JUDGING CRITERIA

COMPETITION #4 MULTIMEDIA VIDEO

1.
Creativity/Originality:  Provide fresh, interesting insights into the subject of your video.

2.
Organization/Purpose:  Show evidence of planning and choice through all parts of your 


production as you focus on achieving the program’s purpose.

3.
Continuity/Composition:  Show that the information or story is paced and developed in a way that keeps viewers interested and helps them understand your meaning.

4.
Relevancy/Importance:  Will anyone care about the content of your video?  Is the subject or 


idea big enough to sustain the entire program?

5.
Documentation:  Have you provided a storyboard or script that you used to help plan and 


complete your production?

6.
Use of Available Resources:  Have you used the media opportunities available to you to 


their maximum effect?

7.
Clarity/Universality/Meaning:  Could anyone understand it?  Did you tell a unified story or 


message that provides an insight into your subject or the human condition?

8.
Energy/Emotion/Residue:  Does your program heighten viewer attention and interest?  


Does the program touch human emotions or feelings?  When the program is over, does it 


leave a meaning with the viewer more general or beyond the specific presentation or story


you told?

9.
Technical Quality:  Judges will be looking at focus clarity, sound track quality, use of color 


or contrast, presentation techniques, composition, graphic techniques, and special effects.
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